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Leveraging Public 
Support
Advocacy

Advocacy is the process of sharing information in       

strategic ways to increase awareness and educate about a 

particular issue, for the purposes of building support and 

commitment to positively change or influence an issue. 

Advocacy can take many shapes and forms, and can be 

undertaken by an individual, organization or an array of 

organizations. It is an effective tool to mobilize research 

into real action. 

Advocacy activities involve raising the awareness of 

political and community leaders; promoting the creation 

or reform of policies; and ensuring the implementation 

and enforcement of current policies. Building public 

awareness is a key component of advocacy because 

investment in an issue is where the processes for change 

often begin.
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Advocacy

Leveraging Public Support

Getting others to support a change you or your 

group want to see is an important consideration 

when trying to get the attention of politicians 

whose priorities don’t align with a proposed 

change. The following resource offers advice about 

how to start a petition and a rally, two actions that 

you can take to begin this process.
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Getting others to support a change you or your group want to see is an 
important consideration when trying to get the attention of politicians whose 
priorities don’t align with a proposed change. The following resource offers 
advice about how to start a petition and a rally, two actions that you can take 
to begin this process.

How to Start a Petition
A petition allows you to get attention on an issue, grow a list of advocates for that issue and then speak to 
decision makers with the weight of multiple voices behind you. There is the traditional way of collecting 
signatures in person and by hand, or there are now online sites that electronically share your petition and 
get signatures. 

Resources: 

Start an online petition and get your message heard, http://www.change.org/en-CA/petition   

How to Get the Whole World to Sign Your Petition, http://www.aauw.org/resource/how-to-start-a-petition/

 

Tips and Tricks for an Effective Ral ly 
A rally is a public gathering of a large group of people in favor of 
a particular policy issue – for instance, mandating a local food 
procurement policy or a guaranteed basic income for all Nova 
Scotians. A rally can take place almost anywhere — from a street 
corner to in front of city hall. Rallies can also take any form — 
they can include a march, a delivery to an elected official, a press 
conference, and so forth. Below are tips to get you started:

 ❉ Make yourselves easy to spot. It is most effective when those 
who are walking by can see and hear you. You also want to make sure that your chosen location is 
easily accessible, so that anyone can easily find you and participate in the rally.

 ❉ Select a relevant location. Look at locations that relate to the issue you’ll be rallying about and the 
audience you are targeting (e.g., college/university, food bank).

 ❉ Understand by-laws and regulations. Do some investigating to find out the rules and regulations for 
your location. Do you need a permit? Do you have to pay a fee? Do you have to submit an application? 
Is a security presence required? This may seem overwhelming but just a little bit of research can 
ensure that your rally is not shut down before it has a chance to make an impact.

 ❉ Keep it focused. It can be tempting to combine several issues into one event, but that can lead to 
confusion about the message you are trying to convey to the public, media, and elected officials. 
Effective rallies have one single, clear message.

 ❉ The more the merrier. Your rally will be more effective and better received if you include other 
organizations in its planning and execution. There is definitely something to be said for strength in 
numbers! 
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 ❉ Give the media a heads up. Having a media presence will greatly expand the event’s impact. You can 
start 3 days before the rally by sending a press release to local newspapers in your area. Follow up with 
reporters by calling them the day after you send the press release to follow up, and resend it the day 
before the event. Call the day of your rally to remind them to cover it. Persistence is key!

 ❉ Follow up with attendees. Be sure to circulate a sign-in sheet at your rally. This way you can accurately 
report on the crowd number and follow up with attendees to further engage them in your work. When 
you follow up, include an “ask,” such as attending an upcoming activity, or participating in a planning 
meeting for the next event.

Adapted from American Association of University Women.

Resources: 

A Strong Showing: Making a Rally Uber Effective, http://www.aauw.org/resource/tips-for-an-effective-rally/     

Rally Organizing Guide,  http://www.moveon.org/organize/campaigns/rallyguide.html  
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