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Advocacy

 Advocacy is the process of sharing information in       

strategic ways to increase awareness and educate about a 

particular issue, for the purposes of building support and 

commitment to positively change or influence an issue. 

Advocacy can take many shapes and forms, and can be 

undertaken by an individual, organization or an array of 

organizations. It is an effective tool to mobilize research 

into real action. 

Advocacy activities involve raising the awareness of 

political and community leaders; promoting the creation 

or reform of policies; and ensuring the implementation 

and enforcement of current policies. Building public 

awareness is a key component of advocacy because 

investment in an issue is where the processes for change 

often begin.
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Advocacy

Get Creative! 

There are many different ways to engage your 
community and mobilize them to action. The 
following resource includes suggestions for 
non-traditional ways to energize people into 
advocating for a cause, including:

1. Video

2. Drama and Street Theatre

3. Mobile applications (or apps) for stakeholders 
and the public to stay up to date around 
advocacy and campaign efforts.
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There are many different ways to 
engage your community and mobilize 
them to action. These suggestions 
below use non-traditional ways to 
energize people into advocating for a 
cause. 

Send a Delivery to Your Elected 

Officia l
 ❉  Be cheeky. This does not mean your message 

has to be disrespectful. A little bit of humour with 
a clear key message will be more likely to stay in 
people’s minds longer.

 ❉  Be timely.  Whether you’re sending Christmas 
cards, Valentine’s cards, or a postcard – try to 
be strategic in when you send your delivery for 
maximum effect. 

 ❉  Know who to send it to. Find out the best MLA or 
city councillor to send it to for your particular “ask”. 
Find MLA addresses here.

Create a Hoax
 ❉ Get inspired. Seek out satirical newspapers, such 

as The Onion, to get an idea of the writing style and 
what captures people’s attention.

 ❉ Make it obvious. It is best to put a disclaimer at 
the end of your article/advertisement that it is fake, 
especially if you’re posting as an individual affiliated 
with an organization.

 ❉ Make it go viral. This method will be the easiest 
way to help in spreading your message. Post it on 
sites like Twitter, Facebook, and Reddit. 

Chal lenges
 ❉ Make people think differently.  Organizations 

have done this in the past through asking people to 
live off a food bank diet or income assistance wages 

for a week. Check out resources from: The Stop and 

Live Below the Line.

 ❉ Target well-known people. Ask politicians, local 
celebrities, and anyone else you might think of to do 
your organization’s challenge. The general public are 
heavily influenced by these people’s views and your 
message will be easier to spread.

F lash Mob
 ❉ Coordination is key. This type of advocacy can 

be A LOT of work and should not be attempted 
without a designated leader to assume the many 
responsibilities that come along with flash mobs (i.e., 
coordination, outreach, strategic planning).

 ❉ Seek out best practices. A quick look around 
YouTube will be sure to give your organization ideas 
of what groups have done in the past.

Adapted from:

Put Food in the Budget 

Creative Activism

Using Video
There are many ways you can use videos for 
advocacy purposes. Their strength lies in that they 
have the potential to have an impact on people with 
a range of literacy levels and are especially strong 
communicative tools in the current generation 
that prefers the visual over the written word. The 
first resource below discusses how to approach 
participatory video projects. 

Participatory video is a tool for posi-
tive social change, it is a means of 
empowerment for the marginalised 
and it is a process that encourages 
individuals and communities to take 
control of their destinies” 1

“

1. Lunch. 2006. Insights into Participatory Video: A Handbook for 

the Field. InsightShare

http://www.makefoodmatter.ca
http://nslegislature.ca/index.php/people/members/  
http://dothemath.thestop.org/
https://www.livebelowtheline.com 
http:///www.putfoodinthebudget.ca/about_us/about_us.html 
http://www.creativeactivism.net/category/tasks/ 
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Resources:  

Insights into Participatory Video: A Handbook for 
the Field, InsightShare:

http://insightshare.org/resources/pv-handbook 

Think Bikes’ advocacy campaign video, Automo-
bile Association:

https://www.youtube.com/watch?feature=player_
embedded&v=AlGmiHKCDI4

Using Drama and Street Theatre
Drama or street theatre can help raise awareness 
about a local issue in the community. They provide 
the medium with which to communicate your 
perspectives, facts and issues in an entertaining and 
accessible way. 

Resources:

Example project that employed theatre:

http://www.breakhouse.ca/100961/337390/com-
munication/goggles-project-canada

Guerilla Theatre Documentary:

 https://www.youtube.com/watch?v=q56Ftqem_e8

Mobi le Applications (Apps)
Organizations have launched mobile applications 
(or apps) for stakeholders and the public to stay up 
to date around advocacy and campaign efforts. The 
following companies support the development and 
application of mobile aps to help take care of your 
advocacy efforts:

1. Purple Forge: http://www.purpleforge.com/

2. Zuri Group: http://zurigroup.com/how-we-help/

products/advocacy-applications/
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http://insightshare.org/sites/insightshare.org/files/file/Insights%20into%20Participatory%20Video%20-%20A%20Handbook%20for%20the%20Field%20(English)(1).pdf  
http://insightshare.org/sites/insightshare.org/files/file/Insights%20into%20Participatory%20Video%20-%20A%20Handbook%20for%20the%20Field%20(English)(1).pdf  
https://www.youtube.com/watch?feature=player_embedded&v=AlGmiHKCDI4
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http://www.breakhouse.ca/100961/337390/communication/goggles
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Find out more at: www.foodarc.ca
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